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For me, photography is my business. It is
how I pay our rent, buy our food, and put fuel
in our cars. There are also three of us who
automatically triple our living expenses. I
think the fact that many people do
photography as a hobby sometimes makes it
hard for it to be seen as a business. With
phones taking better and better photos, it’s
kind of turned everyone into a
“photographer.” There is absolutely nothing
wrong with taking photos for fun, I think
more people should, but it does make it
challenging for those of us who are trying to
generate income through this medium.
Because this is my business, the majority of
what I earn goes directly towards my
business expenses. To start, I have to set
aside about 30% of my income to pay for
taxes which means that a large portion of
what I charge will never even touch my
pockets. The next largest portion of my
income goes to our rent and equipment. 

In order to be completely transparent, I
wanted to share some of what it costs to run
our business.

Equipment and the cost of doing
business

I spent some time calculating this, and so
far I have spent over R90,000 on
equipment which includes my camera,
my lights, laptops, c-stands, soft boxes,
seamless, memory cards, batteries, cords,
and much more. For product
photographers, this is actually on the
lower end. I keep my setups pretty
simple, and there are photographers who
use a lot more equipment than I do. I've
spent over R30,000 on other essential
business expenses including marketing,
education, software, and legal services
like our CPA. I've spent over R20,000 on
shoot props and set items including
custom backdrops, textures, and wooden
boxes I keep on hand to save future
clients’ money. This doesn’t include my
office furniture, meals when I shoot,
travel expenses, coffee (a high priority),
and many other expenses that come with
running a business.



When drafting a quote, in addition to
thinking about the accounts that I have, I 
 think about how much time it will take to
bring your vision to life. All photography
has many unseen hours, but the prep
hours are greatly increased for me
because of the services that I include.
Because I am a full-service business, I
take on more roles than just photographer
and act as art director, producer, stylist,
and more. I spend time creating a mood
board, coming up with concepts, and
figuring out how to execute those
concepts. This can include research,
shopping for and/or making props,
scouting locations, acquiring permits,
sourcing and styling clothing, building
sets, creating shot lists and emails (oh so
many emails), and much more. This is all
before I take a single photograph. 

Without thinking about taxes, I need to make
at least R50,000 a year just to keep my
business afloat before I even pay myself.
While I don’t spend quite that amount on
equipment each year, I do need to make
enough to set aside money to replace it or
upgrade it in the future as each shoot causes
wear and tear. When you factor in taxes, the
cost to run a photography business jumps up
significantly. 

When you see a quote from a photographer, it
can be easy to assume that the money all goes
directly to them, but in most cases, this is far
from the truth. When I set our prices, I am
not only thinking about how much I need to
pay myself but what I need to make in order
to pay my business accounts. I can only take
on so much work in a year, which is why I
have minimums for all our shoots. I want to
keep our services as affordable as possible,
but I also have to live. 

I don’t want to scare off any aspiring
photographers with large numbers. I
definitely did not have all these expenses
when I first started out, and it’s not necessary
to purchase fancy equipment right from the
beginning. However, as your business grows,
and you take on more professional work,
your expenses will naturally grow as well. 

there are many, many unseen hours
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Once everything is prepped, the time I spend
shooting generally takes 1 - 2 hours for a
normal session and up to 10 hours for a
wedding. At the shoot, I am adjusting lights,
moving heavy equipment, styling props,
fixing clothing, and making sure everything
stays on track. I am cleaning dust, making
sure your labels are straight and legible, and
so much more than just clicking a button.  

After the shoot, it’s time for post-production.
This process starts with culling, which is
going through every image that was shot to
choose the best ones for editing. This can
take a few hours depending on how many
photos were taken. Then it’s finally time to
edit. Post-production time can greatly vary
depending on the kind of photography, but
for most of our shoots, I will spend between
20 - 30 minutes per image. This means that
for a 30-image shoot, she will spend
anywhere from 9 - 12 hours editing alone. 

As you can see, it takes time to execute a
quality shoot. I’m not complaining about any
of this, it’s so much fun, but it is a LOT of
work. While I have gotten faster at many
things, and have worked to streamline my
process over the years, it’s taken me a lot of
practice to get to that point. In addition, there
are also many things that you just can’t rush. 

Speaking of things you can’t rush, when
you hire me, you are not only paying for
my time, but also for my experience.
While it is not necessary to be formally
trained to be a successful photographer, I
have completed months and months of
training, courses, workshops, etc. I have
invested in many other forms of
education, and I have spent countless
hours learning how to take better images. 

I learn and grow from every single shoot
that I do, and the more experience I have,
the better I can serve you. This is why
you should expect that a photographer’s
price will grow over time. Not only will
their expenses increase, but their
expertise will as well which means that
their services are worth more.

You are also paying for our creativity.
When you hire a photographer, you hire
them for their specific style and creative
ideas. It’s important to look through their
portfolio before hiring them to make sure
that their style meshes well with your
brand. Creativity has value. If you are
looking for images that will set your
brand apart from others, creativity will be
one of the key elements. 

photography takes more than just
time
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